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What I Did

|

Marketing: Growth Hacking
Max In The Kitchen Series

Hustle Club Series

Amazon Summer Campaign
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Growth Hacking

VIA SOCIAL MEDIA

O 2 YouTube

Growth hacking is a marketing technique focused
on growth, often times on lower budgets. Social
media, targeted advertising and viral marketing

are few of the strategies used in growth hacking.

Ally Fisher, my direct boss in charge of social
media and content creation within the marketing
department, taught me a lot about how to
implement these strategies and how to create the

actual media content. I was able to observe how

she does the short-form videos of the fresh matcha
recipes on colorful backgrounds; this showed
me how you can make the content exciting and
different each time while mainting consistency
with the brand identity by using similar styles
and threading through the company color, font

and other design principles.

This deepened my understanding of how design

and creativity plays a role in marketing efforts.



Social Media
influencer
marketing is a low-
cost & effective
strategy that leads
to direct point-to-
purchase sales and
the construction of
brand identity.



Ellie Thumann &
1,910,859 subscribers
HOME VIDEQS PLAYLISTS COMMUNITY CHAMMELS ABQUT 0\

i traveling to Europe for the first time ever (Haly) ¥LOG CHANMEL
traveling to Europe for the firat time ever (It

802,768

e EllieThumannvlogs

ahhh abeut time | finally uplead this video!! | flew to Eurepe far
haha whall i | was
able ta go to the beautiful country of Raly with miy =ister and
Ve were blessed to be able to visit Rorne, Florence, and
Venice on our week ture in Iealy! | miss it =0 much already |
need to go h

SCRIBE

L DIRCCRTR REAL MORE

Uploads > PLAY




-07

L N AL T e A el T A L 3 A RN TR A e R T Ml i 1T ) P R R LR I

‘E lamJustOiena
10,578 aunzcr bara

VIDEZE FLAXLETR CORTMLNITY C-aHHELE ABQLT 0\

FXTAFRF RFTIRCOM MARFOVET 3010 COTHFA CHAWNFL & T
1 20WFFF
1. 522538 vhoms - T mamiha 22

]
T lusd V'l
1RED!Z b BECRGORNL NN ChE (1 D0KE 50 5000 & b attie
eanil yas HAIRSCRAF

R R

Thons . 1l i e
el d ket shatk clbLul fer S7E0 ot oot
g v Dl i faslers

Fecrpariinn 21aihed

ITERE
NESD MRE
Daphne de Baat
50,575 subsor bars
WIDEDS FLAYLIETE CONMUNITY CHoHMELE ABOLT 'D\

Hurw | Blicens: ] Down by Thrighe: 8 MOOF] W 05
1E2002 koms - 1 mmh a3

Folaw me an Ivskagram

I e s a0 piredahas

FOR BOOKINGE + EMZUIRIES: xo0dlngs:

rdiphnedekaot.con

NEAL MZIE
g
", Doctor Mike
i 4,156,968 subscribers
HOME WVIDEDS PLAYLISTS COMMUNITY CHAMNNELS ABOUT (s}

WELCOME TO MY CHANNEL! | Doctor Mike

WELCOME TO MY CHANMELL Doctor .. = i
1,863,080 views * 2 years ayo

Hey, guys! Wwelcame 1o my ehannel where Il be sharing my life
and work with you. Subscribe for new videos every Sunday.

CLICK TO SURSCRIRE HERF — hilljs:ffgoo. gfICETRA

Let me know what type of videes YOU'd like to see in the
comments below!

READ MURE
*  SweetPotatoSoul
Aot LS zubmer Berg
T ViDL FLAYLS 1S LOnamU Y L OMMLLS Al Q,

0 WESAM MEGLE | EAT EVERY WEEK
v e 1 menihoage

FFCIPFS FA Mt

Fasg vatant Ml 1a

2 gy green keolls zurled 2l sinzed
Fian tarrel anats

2lgyerad wegse

REaL MZRE

Uploade B FLAvALL

MatchaBar



<INTERN REPORT>

Hustle Club

VIDEO SERIES W/GRAHAM FORTGANG

I worked on the video series “Hustle Club” featuring CEO
of MatchaBar, Graham Fortgang as the host. This show is
where Graham invites people from the industry, creatives and
artists to come on set and tell the people how they hustle.
Graham dives deep into topics with these “members of the
hustle club” engaging the audience with fun questions, fire
rounds and personal anecdotes to reveal things often over-
looked in traditional interviews. I helped Ally Fisher with the

conceptualization, execution and post-production of the series.
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Responsibilities Included:

1. Created run-of-show template for the series

2. Ensured the series’ style aligned with brand identity

3. Researched and purchased lighting and technical equipment

4. Researched background on first interviewee

5. Assisted with filming and directing shoot

6. Edited in post-production including the graphics and animations
7. Presented to CEOs and Marketing Manager and received feedback
8. Created series template for future episodes

MatchaBar






POST-PRODUCTION

This was a video series with
CEO/Co-Founder Max Fort-
gang showing consumers how
they can make fresh matcha
drinks and It’s a short video
series meant to live on IGTV;
both informative, quick, and
fun leading to swipe-up Am-
azon links.

I was able to see how Ally di-
rected and envisioned a shoot,
assisted in setting up the scene
and saw how the filming was
done. Most importantly, I did
the post-production, editing
the sound, visual and graph-
ics. This series was much
more “Tasty” or “Buzzfeed”
style videos that are meant to
bring Max’s personality and
charm to the consumers of
MatchaBar products.

#MakeYourMatcha
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— My Takeaways

THANK YOU!

As someone who has a big passion for
food, wellness, design, music and Japanese
culture, MatchaBar has been one of my biggest
inspirations as a brand and company. I know it is
shaping the future of beverage and I am so lucky I
was able to work here this summer. I learned what
it means to be an entrepeneur by observing Max
and Graham’s hustle every single day. I learned
what it is to create a company culture by spending
time with the other employees. I learned what it
is to design a brand identity by shadowing Ally.
The office was a space I wanted to come into and
stay late at-- it fostered creativity and passion
for the brand from every one of its employees.
MatchaBar is my biggest role-model as a company

and I learned an immense amount.

Thank you so, so much for this opportunity and I
hope to take what I learned with me to creat some
magic in the future. I will forever be grateful!

-Jenny



THANK

YOU FOR AN
AMAZING SUM-
MER. I LEARNED

SO MUCH AND WILL

CONTINUE TO BE

INSPIRED BY

MATCHABAR



